(b, THE WAY

') HEALTHCARE

CORPORATE MARKETING OFFICE

Introduction of
THE WAY Healthcare

AAH|O] AES] No. 1 & &FA () E 0] AH|0f
(Korea's No. 1 Healthcare General Trading Company)

(pTHEWAY  sgswnl 42 AADR 320, K-etel 57

ESEEERCT

02-3446-4744 |@m 02-3446-4743 www.theway-hc.co.kr
The Way Healthcare Co., Ltd.



=== COMPANY PROFILE

Company Profile

2026 GOAL * ThQ|: ofel (MZ2AAA i 7|Z)
150 = H HAFA|Of AIE] No. 1 Z8 AbA} (F)C{Z0[ A Of

G of=sFR

20224 20234

93¢ 122

104 129

20244 20254

1242]' 1300_|-I

129 (el

U
1L
2
H1

oo
ikl
o

A\

ZH[O|X]|

THE WAY

HEALTHCARE

A|%0l 0|™ < (The way Healthcare Co.Ltd)

1

(F)EHKIO[EAAIN (The Way Healthcare Co., Ltd

CRO(YAMA[EH4ERT| 2, E712| 2 Big data analysis,

Digital Healthcare 7H2t 5! &| =, |2 OFAHE! AH|A,

Platform Service, 419/ZITH Sl 2|=7|7| 7t /tol
sramzio| 2ol 7el Ol Bz tolxlZel DN 227

MEEEA| MZET MEOIZ 320 K-EFY 55

20124 98 15¢

% 68F : CRO 35 /CMO 20 /CBO 3 /CRD 6 / CMP 4¥

()THE WELLS INVESTMENT, 3ILI2 85Xt Q3trsl, of=or=

www.theway-hc.co.kr

(s;. THE WAY

HEALTHCARE



Company History

X0l AT 841G S LI CislojdAMofe] WAt <) 2012 - 2025
2012 09¢ 2014 083 20164 083 20164 093 20174 09
(F)E9lo[AHFLIA 0| A& ° HEZA M 7Y HA ° 7= SAT(Y ° H#IX k17| 21E G 7|¢ES At ol
(Inno-Biz)2!&

20204 128 12 20204 05¢ 2019\ 09 20194 058 20184 01
7= | @ ZA 7| MA @ SEHI2IS 283t 12 CRO ALY e =8 AMx| o)™ ° 2 CRO Al Al~H
JES U S8 s (=BS-MES) NEE
2020'd 12& 23¢ a 20224 01 ° 20224 12¢ ° 20234 018
(F)cigo2AA of QLA SRR e ol S47|% WA IR AT a7
A EozE S5 2 ABHAL A4 =

( THE WAY

HEALTHCARE



Certification & Awards

1F [ 55l | BE

¢ efiSE TR
X7 |24 915 ol

i

WA YA

3 el
— =
Bi<t s THRNBIR SINE {

| padlges vivds

R ot/ R Ao

535

CHRTINCATE OF WATENT

5% 7§ 10-2274564 =
Pt

e 3 10-2018-0077334 £
ey 20184 0TM 03W

Py e

e 20214 YW 1%
g o

AU FERGT

AN el

B
"N

22014 894
541 IR
24 Mg e dada st
PN AR~ 620 F 2N HEN Y
#o19E PSP A Sae
F209234 24xF4 20009

werd s 1Y
28x%

ESl=
:O'I =)

CENTISICATE OF PATENT

5 H 10-2361650 &

o i

- A 10-7010-000033% &

———

- 203ui ovl 039

e

s 202218 2% o7

L.

BUTY o= e
mo@n Asy ¥ §N

RSP — B Shetsia
AL 0 B4y AAUREY 2EM4D 20 Ay

BAMNEYA JuAR Y 40 200
HHTH PA4 AHS LAY AN

e L
410 oy o P AL it b o
SosaaTmananiue

B i Bl 7

oo o | G ;:-;; B e

]y ] “2H

[o] =N

#i Proven Quality

~WTE e e AR AR

o S 8 s Bt P A 4 i
Pyl

uei SO
’ll °El'

i1

ISCTES SRS
=Y —rlo
=

543 E5=

CaRTIRCATS O3 PATINT COATINGATE OF PATINT

53 H 10-2432513 % ) 3 102660608 B

o 08 . E

"ann AN 10-2022-001562% & awen V02016 0101 50 &
o o R

L) 2022 0o 01w R wiev 1 Y

S g 20254 o0l 119
‘l:_y-_'— 202248 o8l WE e (o

R A Wi o

WA B IS HUR AW AN S URS VNTO I NN MEYE WY AN

@ X2 4 Ll

SR S H
= o
T

2022 ZAI|H AHSHM

20229 HIXEATIS T LA

E"'-iE

=015
=

TS

CRRTIFICATR OF PATENT

53 Ml 10-2409931 &

o

wmn W 10-7030-007 43 ©

pe-ip

" 2ozad 02 08y

e

say 20220 068 13U

- T

AU W o e

HARG GRS WIREMUZ AR YT D L

( THE WAY

HEALTHCARE



otsto], MIE, AME AH|A D=2 XESH= 7|Y

2e2 2025 128l 7|1= : 68Y

ol i

CRA
CRA
CRA
CRA

CRA
CRA
CRA
CRA

CRA
CRA
CRA
CRA

QA &
Training

STATM
Staff DMA
Staff DMA
DMA

Team leader Team leader
Staff Staff |
Staff
Staff
CRA
CRA
CRA
CRA
CRD Dept.: Center for Research & Development
CBO Dept.: commercial & Business Operation
CRO Dept.: Clinical Research & Operation
CMO Dept.: Corporate Marketing Office
CMP Dept.: Corporate Management & Planning

I [ |
IEEEN RN W TN T

Team leader Team leader Team leader

Staff Staff Staff Staff Staff
Staff Staff Staff Staff Staff
Staff Staff Staff Staff Staff

HEALTHCARE



SECTION

Introduction of
TWH CMO dept.

C9|0[ A0 CMO AR ATH

(g, THE WAY

HEALTHCARE



L OUR SERVICE
OIS & CIXIQIE] ==/ E

SA 713 O A PM 22 2 31 0|40 AM 22
Sl 25 AlAg H1Zoh1 PSSR Eolm GaLIc)

I

p

k- PYRY
Design Team
Hold 2% O|X|g 2%
® In-house Designer
PM PM

PM PM PM PM
AM / Staff AM / Staff AM / Staff AM / Staff

/=2 Cfxtel

CMO 12 El¥ CMO 18 Bl CMO 28! Eld CMO 2&! ElJ




Experience

)

00

2014'ARE| 2026'A SAX7X| C}

K| LT,

I.

2025
2M102]

2} 105%|

°f120%]

2022 ' 2023 2024
o 953

°f 722

932
JoL

F 702

100

F 802

70

OF
=

502

OF

2014 ' 2015 ' 2016 ' 2017 | 2018 | 2019 ' 2020 ' 2021

°f 202

110
ol
N

F

DAl

E WAY

HEALTHCARE




£ Experience ( THE WAY

HEALTHCARE
Zlet'H & SponsorE TE=HE oi2t

o
02| et S tHE Q= 130 of&e| Z=HE S TIsta JUEL|Ct ok 2071 nZYALR} 400 7H E=S CHMCE &sHA ZEHEE XISt QELICE
¢ ZHeHH Project 22 (2023-2025) @ Sponsor' Project &  (2023-2025)

== 3.0

HA 3.0

@ Ui=H[A 26.0
5.0
@ Hi=7|A 13.0
‘ @ o=t 13.0 @ Sympo 65.0
\ @ gz 10.0 @ MKT Program 10.0
5.0 § @ T 10.0 10.0 @ Webinar 10.0
11 ® 1= 5.0 6 @® Material 5.0
Therapeitic A7 3.0 Project Gimmick 5.0
Areas ® 23714 . Types .
0 =717 3.0 10.0 7|Et 5.0
o
o
()

0.0
' 13.0
10.0
13.0

AN S 5.0

VAY
\y HEALTHCARE



£ OUR SERVICE

Solution Marketing & Planning

B Solution Marketing

1o 0] = 55 < p
Meeting & Webinar Detailing Multi-channel Viral Creative
Symposium Service Program Marketing Marketing Design
(& THE WAY

HEALTHCARE



SECTION

Introduction of
Meetlng & Symposium

H OIS AdS flet Mo ER U Z27

(g, THE WAY

HEALTHCARE



£ OUR SERVICE & PROCESS

Meeting & Symposium
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e SOLUTION MARKETING
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Marketing Program

QI 0|8 Y &S flet Chfet Toolzt AFERHE MH|AS H|ISEfLICE.

Webinar Service
HYBRID SYMPOSIUM

2/m2ol SA| 2L (Hybrid)

g o
m
IIIO

8 (ARCQ/EH 5)
Arghs 9 3191 CIRIl 7Y

Viral Marketing

ONLINE PROMOTION

St3| W §s|et S Cherst 2afol Hio|H OBIIES 2T AHS bigto
2 H2N E2E XYBIch

J Call Campaign

7| HIAIX] HES S H Rt Ef2U EHE{ 2] X|&XQI uFR
M &2 AlZHLE HIE

oF

MR-DR COMMUNICATION

SETHES ML

low: MESE > H > UE/ES - HHH

© ZXHHIAX] S HIAX] FtE &8

© UET ZAS SA 2 ZY MS

o

«» Creative Design

AMEX|A Key- Vlsual 2! Material Design S OH|2//F Y &30 &2t

I-IO|

¢ VISUAL & MATERIAL

Clokst CIXOl £ i QeBH |C}.

2'Todg

0 HE|R System

ALL-IN-ONE SOLUTION

HEX|Ho| Rt 2E 7|SS OtO|HEE oF Hoj| 7hseh S1# AlA

=

2E MSLct

@ Agenda/ CV [ Presentation &l
© Q&A /[ Voting (MA|ZH 2ot &F)

© Feedback (Z2tAl/Z=2tA 4 F)

Multi-Channel MKT

INTEGRATED STRATEGY

g

Zesto] BRI 20l A| £ =SHEl HIA|

-~



@. THE WAY

HEALTHCARE

~ MARKETING PROGRAM

Webinar & Hybrid Symposium
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w Multi-Channel MKT
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